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COURSE DESIGN

Unit 1: Concept of Services and Recent Trends in Service Sector

Services

Introduction: Meaning, Characteristics, Scope and Classification of Services —Importance of
service sector in the Indian context. Services Mix, - Product, Place,Price, Promotion, Process of
Services delivery, Physical evidence and people. Opportunities and challenges in service
sector.

Recent trends in service sector

ITES Sector: Concept and scope of BPO, KPO, LPO and ERP. Banking and Insurance-FDI
and its impact on Banking and Insurance Sector in India, Logistics: Net working — Importance
— Challenges

PEDAGOGICAL APPROACH : Lecture, Case Study and Assignment

Unit 2: Retailing and E-Commerce

Retailing

Introduction: Concept of organized and unorganized retailing , Trends in retailing, Retail Format:
Store format, Non — Store format, Store Planning, design and layout Retail Scenario: Retail Scenario
in India and Global context — Prospects and Challenges in India.

E-Commerce

Introduction: Meaning, Features, Functions and Scope of E-Commerce-Importance and
Limitations of E-Commerce. Types of E-Commerce: Basic ideas and Major activities of B2C,B2B,
C2C. Present status of E-Commerce in India: Transition to E-Commerce in India,E- Transition
Challenges for Indian Corporates.

PEDAGOGICAL APPROACH:- Visit, Case Study Lecture

REFERENCES:-

e Business Organisation Management Maheshwari, Rajendra P ,Mahajan, J.P.,International Book House
e Business Organisation, Maheshwari, Rajendra P, Mahajan, J.P., International Book House

¢ Introduction To Commerce, Vikram, Amit, Atlantic Pub

e A Course Book On Business Environment, Cherunilam,Francis, Himalaya Pub

e Business Environment, Cherunilam,Francis, Himalaya Pub

e Essentials Of Business Environment, Aswathappa,K., Himalaya Pub

e Essentials Of Business Environment, Aswathappa, Himalaya Pub

e  Strategic Management, Kapoor, Veekkas, Taxmann

e  Strategic Management, David,Fred R., Phi Leraning

e  Strategic Management, Bhutani, Kapil, Mark Pub.

e  Strategic Management, Bhutani, Kapil, Mark Pub.

e  Entrepreneurship, Hisrich, Robert D, Mc Graw Hill

e  Entrepreneurship Development, Sharma, K.C., Reegal Book Depot

e Service Marketing, Temani, V.K., Prism Pub ¢ Service Marketing, Temani, V.K., Prism Pub
e Management Of Service Sector, Bhatia, B S, V P Pub
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Total 50 Marks:30 Marks External and 20 Marks Internal
For Major Subject: 30 Marks with 2 Credits/ For Minor Subject with 2 Credits

30 Marks External

DURATION: 1 Hour MARKS: 30
Any 2 out of 3

Q. 1 Answer the following (15 Marks)
b
Q. 2 Answer the following (15 Marks)
b
Q. 3 Answer the following (15 Marks)
b

20 Marks Internal

1) Class Test (05 Marks)

2) Assignment (05 Marks)
3) Presentation (05 Marks)
4) Group Discussion (05 Marks)
5) Quiz (05 Marks)
6) Case Study (05 Marks)

Note: 1) Any Four out of the above can be taken for the internal Assessment.
2) The internal Assessment shall be conducted throughout the Semester.
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